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VoloMedia Bridge to DoubleClick DART for Publishers

Overview

Vol oMedi a | nc. (“the Company”™ or “VoloMedia”) is the 1e
media, extending the reach of video and audio from the PC (e.g., iTunes) to devices such as smartphones (e.g., iPhone,
Android, BlackBerry), media players (e.g., iPod, iTouch) and set-top boxes (e.g., AppleTV, Vudu) whether connected or offline.

This document provides an overview of serving advertisements into portable media using DoubleClick DART, the leading ad
management platform. Vo | o Me d i ad-DRT Brings atl gperations teams the power and convenience of standard ad
management systems - dynamic advertising insertion, targeting, measurement, reporting, and campaign management - to
RSS-based portable video and audio, thus enabling the seamless trafficking of video ad campaigns into portable content
consumed on media players, smartphones, and TV set-top devices. For the firsttime, Dou bl e Cl i c k'’ lmsb&ART
extended to traffic in-stream video ads on the leading smartphone platforms such as iPhone, Android, Blackberry and Nokia.
VoloMedia’ s Bri dge t o [DAcRes metidcompdhiastid maxntize thesefficiency of their ad operations and

increase monetization of existing content libraries by reaching portable media users. The VoloMedia Bridge to DART for
Advertisers enables advertisers to reach high-value consumers and track advertisements displayed within portable media:

online or offline.
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9 Serve in-stream video and audio ads into iTunes/iPods and other downloads (online and offline play)

9 Target and serve in-stream video ads into mobile applications (iPhone, Android, Blackberry, Nokia)
9 Integrate client side ad play metrics
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RSS Feed

Over 140,000 showsarer e gi st er e d ilned store.rtachAhow ik wrdpsed with a XML document called the RSS
feed. This XML document provides details about the wrapped media content — such the title, duration, category, etc.
VoloMedia has extended this XML document to allow publishers to provide ad slotting information. The ad slots indicate
points within the temporal play of the media where the advertisements can be inserted and played. The total number of ad
slots as specified within the RSS feed forms the inventory to which DoubleClick is now able to target and traffic video
advertisements. NOTE: Ads can also be requested directly using http request without RSS wrapper — for example for video
plays on mobile websites.

DART Ad Tags for RSS feeds

This section discusses the content ops role in having DART for Publishetsrget and serve ads to episodic RSS media. In order
foradstobeservedtoa p u b lepissdit eonténts a publisher must first insert special XML tags into the RSS feed for each
show. These ad tags communicate with DART ad servers and contain attributes that indicate what types of ads can be served
into the specific content. An ad server is any server used by DART foPublisherso receive requests for ads, determine which
ad to send, and record impressions. The following XML code example contains the various attributes used to create DART ad
tags. The attributes used to construct DARTad tags determine which ads are targeted to the content.

<volomedia:ads>

<sl ot timecode="0:0:0.0" max="60" adsvr="DFP"
svrreq="http://ad.doubleclick.net/pfadx/sitename/zonename;vm_media_type=video;vm_adpos=pre"/>
<sl ot timecode="0:5:0.0" max="20" adsvr="DFP"

svrreg="http://ad.doubleclick.net/pfadx/sitename/zonename;vm_media_type=video;
vm_adpos=mid;vm_show=showName "/>

<sl ot timecode="end” max="60" adsvr="DFP"
svrreg="http://ad.doubleclick.net/pfadx/sitename;vm_media_type=video;vm_device=mobile;vym_adpos=post;kw=
audio"/>

</volomedia:ads>

TABLE 1: Attributes in the DART ad tags
Attribute Explanation

Thelocation within the media file where the ads are inSédreetime
code format allows precise insertion of the advertiseraastired in
millisecondsThe specificatioollowshours:minutes:sdoomas. A
time-code of 0:0:0:0 indicates an ad slot at the very beginning of
media i.e. a pmll advertisement.

slot timecode

max The maximum length of an allowable advertisement in the
corresponding slodith max=15 DART will serve an advertisemer
under 15 seconds in duration.

adsvr Name of the ad server to call into. Currently fixed to DFP. This i
extensible in the future to support other ad servers.

svrreq Ad server request containing attributes for theadiseéd to request
a matching ad.

ad.doubleclick.net The generic address of the ad semdetipubleclick.nds the addresg

used for ads served from U.S. data centéiestafentés a collection
of ad servers in one location.

sitename The name or identifier oBART site in your ad netwark DART
sitas an entity within RART for Publishatsnetwork used tdentify
one or more ad slots.. DXMRT site, can correspond to a single RS
feed, or can span multiple RSS feeds.

zonename The name or identifier of a zone in your ad networies are usuall
organized around a theme or subject e.g. business/finance.
Note: Try to keep your zonenames as short as possible, at leas
characters under the-@dar limit. This is necessary because the
zonename is lengthened whenever you change the sitename pa
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If the zone does not currently exisDBBRT for PolisherBART
automatically creates it. That is, after 10 requests to the ad serv,
this zonename, the zone is automatically created.

vm_device Targeting information for three screens. Possible values inchifge
computsetop, all

vm_phone Target pecific makef phone Possible values incluged,pghone
android, palmdblackberry

vm_media Type of media for which an advertisenwergquested.hE tiree

media typearevide@udi@rbanneilhebanner media type will serve
as a video overlaglvertisement on portable media players.

vm_adpos Indicator of the ad slot tygdeor example, vm_pds=preto make surg
an ad is displayed only as arplién the content.
Other possible values an@andpost.

vm_show Specific show name
vm_episode Specifiepisode name
keywords Keyword targeting with walagrd support. For example, t&esyword

would target episodf® automotive enthusiasts.

Campaign Management
The full functionality of DART for Publisher is extended to traffic advertisements into podihleithethe
exception ofunctions that rely othe use of web browser coolde=x.Audience segments and Boomerang user list.

Standard Ad Durations

There are four standard lengths of video and audio ads defined within the DART for Publisher portal. This selectic
made during the 0Creat i v eregalar DART setup af allfoensiosiaing n pikely,nhe s e t
extended video and audiodatiensionsire sized in second®. durationOne of the following four ad creative
durationgnust be selected.

TABLE 2: Ad sizes and durations

Duration Description

1x5 Between 1 and 5 seconds
6x15 Between 6 and 15 seconds
16x30 Between 16 and 30 seconds
31x1000 Longer than 31 seconds

Content and Device Targeting

Within the content section of the DART for Publisher portal, keywords are used to targéet slpgifis media and
select devices.

TABLE 3: Targeting examples

Target Key value pairs

Video ad; pre or post roll on mobile platforrf vm_media=video and vm_adpos=pre and
vm_platform=mobile

vm_media=video and vm_adpos=post and
vm_platform=mobile

Videoad;mid roll; any device vm_media=video and vm_adpos=mid
Video adpreroll on PC/Mac(e.g. iTunes) vm_media=video and vm_adpos=pr&
vm_platform=computer

Video ad;iPhoneonly vm_mediavideo and (vm_phone=iphone

Audio ad; any slot positicany device vm_media=audio
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