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This document is intended for publishers whose video and audio content is consumed on iTunes, iPod and iPhone platforms. The 
description below includes step-by-step instructions for measuring RSS-enabled video and audio delivered within iTunes. In just 
three easy steps, you can start receiving data from iTunes video and audio consumption directly to your Google Analytics account. 
For a more detailed product overview, please refer to the document titled �Free iTunes Metrics Through Google Analytics�.

STEP 1: OPEN GOOGLe AnALYtICs ACCOUnt AnD CREATE UNIQUE GOOGLe AnALYtICs ID

Google Analytics is a free web analytics tool deployed by many publishers and site owners.  If you do not have a Google Analytics 
account already, you can open one in less than a minute by visiting http://www.google.com/analytics/sign_up.html.

Create your unique ID by clicking on �Add website pro�le�.  Under Analytics settings > Create New Website Pro�le select 
�Add a Pro�le for a new domain� and enter your website url.

If you already have a Google Analytics ID, e.g., UA-8810725-1 to track your website traf�c, we recommend you create a new ID to 
track podcast traf�c from within iTunes, e.g., UA-8810725-2.

In the Google Analytics dashboard, you 
will notice a unique ID, UA-8810725-2, 
displayed for the podcast pro�le. In the next 
step we will illustrate how to integrate this 
unique ID within your RSS feed; therefore, 
enabling iTunes to send data to your Google 
analytics account.




